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marketing operations by employing smart
marketing tools to analyze customer data,
preferences, and trends. This helps
companies tailor marketing campaigns and
Improve customer experience and service
more effectively. It also contributes to
achieving better results in terms of
increased  sales.  Furthermore, Al
applications help target and retain potential
customers, optimize advertising campaign
management in terms of targeting and
timing, and dynamically price products,
thus contributing to meeting customer
needs and preferences and providing them
with an effective personalized experience.
Keywords: Digital marketing, artificial
intelligence, consumer behavior,
prediction.
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Abstract

This research examines the most important
artificial intelligence (Al) applications used
in marketing and their effectiveness in light
of modern developments and competition
among companies. The research concludes
that using modern Al-powered
technologies or platforms in digital
marketing increases the effectiveness of
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